EL MENSAJERO
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We will help you reach your target audience with a unique
multiplatform campaign:

El Mensjero: Print ¢ Digital ¢ Facebook ¢ Instagram ® WhatsApp

El Mensajero was created to deliver the most interesting and
relevant information for the local Hispanic Community. Best of
all, we have the right combination of interesting articles, local
news, and great deals from advertisers.

To promote your business with El Mensajero contact us, email:
agent@fronterasventures.com

Phone: 239-200-2672




EL MENSAJERO

€@ 2cimensajerogs

More than just

newspaper

advertising, El

Mensajero delivers
true multi media coverage:
print and digital ad, and great
exposure on our social media
platforms.

Del SWFL

The leading publication in Spanish

9) @elmensajeronaples

KEY BENEFITS

Our more than 20
years of experience in
media and advertising
through out Latin
America and the US Hispanic
Market enables us to deliver
to you the most innovative
and efficient strategy in the
marketplace today.

El Mensajero is the

only publication in

Spanish in SWFL that

brings articles by well
known authors like, Ismael Cala,
Dr. Nancy Alvarez, Laura Posada
and more, creating a faithful
audience.




THE
LATINO

HISPANICS SPEND MORE
TIME online and in apps on
smartphones. Hispanics spend
49 hours and 9 minutes a month
on apps and the Web through
their smartphones versus 43

hours and 31 minutes for the

general market population.

HISPANICS ARE MORE INFLUENCED BY ADVERTISING
ACROSS ALL CHANNELS

According to Specific Media and SMG Multicultural, Hispanics
have more favorable attitudes towards advertising, and find it to
be useful, relevant, influential and informative at a much higher
rate than non-Hispanics.

Favorability towards advertising (43 %)

. Hispanics . Non-Hispanics

Useful Relevant Influential  Informative



DEMOGRAPHICS

AND DISTRIBUTION

roruLaTion: 246,363 HISPANICS around El Mensajero’s distribution area.

READERS ORIGINS AGE OF READERS
México 25% 18-30 years 20%
Cuba 18% 30 and up 80%
Haiti 10%
Puerto Rico 10%
Colombia 9% LEE COUNTY, FL
Guatemala 5%
HISPANIC POPULATION MEDIAN AGE
El Salvad 3%
e 147,834  46.8
Other 20% 20.5% GROWTH  —-coooooii.
COLLIER COUNTY, FL
HISPANIC POPULATION MEDIAN AGE
98,529 45.9
29% GROWTH ______ ...

SWFL HISPANIC
POPULATION

Naples . 4.48%

"f Estero 5%
/ s Lehigh Acres 13.36%
)
A - ‘: ' - A Fort Myers 14.49%
e — ) ‘
///// Cape Coral ‘ ‘ 20.2%
San Carlos Park 21.4%
Golden Gate 37.14%
Immokalee 70.98%

0% 10% 20% 30% 40% 50% 60% 70%
Hispanic or latino



Full page 1/2 page horizontal 1/2 page vertical

117 x12.5" 10" x 5.69" 4.93" x 11.5"
Safe area design
10" x 11.5"
1/4 page Front page banners Business card
4.96" x 5.69" 1.56" x6.33" V 3.5" x 2"
1/4 page horizontal 7.77" x2.33" H 1/8 page
10" x 2.78" 1.56" x 2.33" Top right corner 4.93" x 2.78"

2.13" x 2.33"Bottom right corner

ARTWORK SPECIFICATIONS

Accepted format: "D & PG

Important: Images in files must be at 300dpi in CMYK color at 100% scale
Email artwork to: cocnt@mediacontentint.com New articles to: milka@mediacontentintl.com




The hottest category in media today are targeted local publications. The internet has made the world much more
accesible but at the same time, it has made us strangers to our back yards in many ways. This has created a need
for more local media options that focus on our neighborhood and our communities. El Mensajero seeks to be the
voice for the community of SWFL that delivers news and information to readers, and new business to our adver-
tising clients. Our format, editorial style and appeal will all ensure a fantastic new ally for the community.

TARGET A DEDICATED MARKET

We don’t deliverinirrelevant areas.

You want your message to impact
your potential customer base. And noth-
ing more! Why waste time, money and effort
speaking to an audience that doesn’t live
nearby? We are the only publication 10090
dedicated to
your primary
audience of
shoppers.

TRUE ENGAGEMENT

EXPERIENCE

When it comes to engaging
with websites, most readers only scan
for15 seconds before moving on.
People interact differently with printed
magazines. Magazine readers really
take theirtime and linger when read-
ing print. They also tend to fully inter-
act with the content. Youradvertis-
ing will stay with the audience for as
long as they keep opening up EIMen-
sajero and across multiple differ-
entreaders that share itin the home.

YOUR AD WILL STAND OUT
Who stands to sell

more? Thetaco truck
that is parked five miles outside of
town surrounded by hungry travel-
ers. S0 many advertisers have fallen
forthe myth that printis dead, many
have migrated their marketing bud-
getsonline. Yourlocal magazine
add will stand out from the crowd.

A

PRINT ADS HELP TO
LEGITIMIZE YOUR BRAND
The Internet s full of
cybercriminals who use viruses

to gain access to consumer’s pri-
vate information. Web surfers have
become very wary of clicking on
bannerads, but have nothing to fear
of your print ad, making them more
open to receiving your message.

F EAR

EL MENSAJERO

Del SWFL

PRINTISAKEY IN

BRAND BUILDING

When youadvertiseina
localmagazine, your brand is associ-
ated with prominence and prestige.
This recognitionis then reinforced when
they meet you in person at your place

of business. This
not only builds
brand recog- '-
nition but, in .
time, brand égﬁ&

loyalty.




